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Basic Rate   VAT at 14% Rate incl. VAT
MAIN BODY
Glossy Wrap (Exposing masthead) R 244,816.00 R 34,274.24 R 279,090.24
A4 (1-8 pages) R 39,199.00 R 5,487.86 R 44,686.86
4page Broadsheet Wrap “False cover” on newsprint R 734,448.00 R 102,822.72 R 837,270.72
Branded Plastic Packaging R 65,000.00 R 9,100.00 R 74,100.00

WANTED Magazine 
BD subscribers only
Bookmarks R 20,197.00 R 2,827.58 R 23,024.58
Glossy Wrap as a false cover R  132,413.00 R 18,537.82 R 150,950.82
Gatefold (2 or 4 pages) 
                  Please contact your Sales Executive as price varies.
Belly Band (vertical or horizontal) R 36,722.00 R 5,141.08 R 41,863.08
A4 (1-8 pages) R 39,199.00 R 5,487.86 R 44,686.86
 Branded Envelopes - Price on request. 

THE WEEKENDER
Glossy Wrap on Travel & Leisure Journal R 66,100.00 R  9,254.00 R 75,354.00
A4 (1-8 pages) R 24,036.00 R 3,365.04 R 27,401.04
Tabloid (1-8pages) R 36,055.00 R 5,047.70 R 41,102.70
Bookmarks R 12,619.00 R 1,766.66 R 14,385.66

Labour charges are not included in rates- these vary depending on the job/concept.
Please note that a 40% penalty will apply to any cancellations of inserts within three weeks of publishing
BDFM reserves the right to refuse any insert deemed improper/unacceptable. 

BOOKING DEADLINE
3 weeks prior to publication

DELIVERY DETAILS
Client to deliver preprinted material to all regions

BUSINESS DAY THE WEEKENDER
Caxton Printers

Gauteng 14 Wright Rd
c/o TNPC (The Newspaper Company) Industria
10 Pritchard St Att: Peter Vos – 011 474 8501 / 082 490 1038
Johannesburg
Att: Bobby Singh – 011 633 2395 (Rodney Gouw) WANTED MAGAZINE

CTP
Cape Town Corner Electron & Industry Ave
c/o Independent Newspapers (Cape) Isando
Newspaper House Att: Hugh McKenzie - 011 974 6975
63 Burg Str
Cape Town
Att: Regeme – 021 488 4426

Durban MATERIAL DELIVERY TO PRINTER
c/o Natal Mercury Business Day - 2 days prior to publication
Kolling Str (Goods Entrance) The Weekender - Wednesday Prior to publication
Greyville Wanted magazine - Friday prior to publication
Durban
Att: Roy Chetty  -031 308 2917

BDFM Publishers take no responsibility for lost/damaged inserts

ADVERTISING CONTACTS
Inserts Manager Thembaletu Mbangcolo  e-mail: mbangcolot@bdfm.co.za Tel: (011)280-3524 Cell: 084 587 7463

Effective  
1 February 2009

Inserts
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1.	 Advertisements are only accepted for publication in Business Day, 
or any other publications owned or published by BDFM Publishers 
subject to the following conditions:

	 a. BDFM Publishers reserves the right to withhold any 
advertisement from publication and to cancel any advertisement 
order that has been accepted.

	 b. BDFM Publishers will not be liable to the advertiser or to any 
other person for any loss or damages of any nature whatsoever, 
including indirect or consequential damages or any loss of profit 
or special damages of any nature whatsoever and whether in the 
contemplation of the parties or not, which the advertiser or any 
other person may suffer as a result of BDFM Publishers’ failure to 
publish, or publication on dates other than those specified by the 
advertiser, or any other errors of any kind.

	 c. Telephonic instructions must in all cases be confirmed in writing 
by the advertiser.

2. 	 Every precaution is taken to ensure the correct printing and inser-
tion of all advertisements, but BDFM Publishers will not be held 
liable for any inaccuracies or omissions or for any consequence 
arising there from.

3. 	 BDFM Publishers reserves the right to edit or revise, or to reject, 
even after acceptance for publication, any advertisement deemed 
to be untruthful or objectionable in subject matter or wording, or 
unsuitable for any other reason, whether space for the advertise-
ment has been booked in advance under order or not.

4. 	 BDFM Publishers reserves the right to suspend an issue on any day 
and increase or decrease the usual number of editions without 
notice.

5. 	 Space is sold to advertisers for the purpose of making announce-
ments concerning their own business and may not be used for 
attacking or making invidious comparisons with other advertisers, 
firms, institutions or persons.

6. 	 Advertisement orders are not accepted subject to write-up space 
or editorial coverage being given.

7. 	 All cancellations by the customer must be in writing. 

8. 	 Advertisement orders are not accepted for periods longer than 12 
months.

9. 	 All orders are subject to space being available and shall lapse if the 
first insertion under order is not made within three months of the 
order, or if there is a period of more than three months between 
insertions.

10. 	 The full name, street address, telephone and fax number of the 
advertiser must be included in advertisements asking for money 
or stamps to be sent to the newspaper or box number.

11. 	 When new rates are announced, contract advertisers will be 
protected at their contract rates for 45 days after the announced 
date of the new rate. The balance of the order will be subject to 
the new rates. The advertiser may cancel his contract on the date 
the new or higher rate becomes effective. Such cancellation must 
be in writing.

12.	 A 50% cancellation fee will be incurred for any special positions 
bookings cancelled within 30 days of publication.

13. 	 Approved accounts are payable within 30 days from date of 
statement, otherwise orders must be prepaid. Cash payments are 
required three working days prior to pprint date for non-account 

holders. However, in the case of pre-printed 
special projects, cash is required 14 days prior to publication.

13.	 Material deadline is 2 (TWO) days prior to print date for all  
BDFM publications.

14. 	 Any advertising order shall be subject to the conditions stated 
herein unless specifically varied by BDFM Publishers in writing 
and these conditions shall at all times take precedence over 
any terms, conditions or  stipulations contained in any of the 
advertiser’s documentation as may be in conflict herewith. Should 
the advertiser in any way purport to attach any conditions which 
vary, amend or are in conflict with the conditions set forth herein 
then, notwithstanding anything to the contrary stipulated by the 
advertiser, the conditions set forth herein shall prevail and be of 
full force and effect unless specifically varied by BDFM Publish-
ers in writing with specific reference to the advertiser’s contrary 
documentation.

15. 	 ACCEPTANCE AND COPY: If material is received too late for 
publication, the space reserved will be charged for.  Copy must 
conform to all PRINT MEDIA ASSOCIATION requirements for the  
acceptance of advertisements. Digital material must conform to 
the material specifications of Avusa Media. A full and separate 
copy can be obtained on the Business Day web site - www.
financialmail.co.za. The general typography of advertisements is 
subject to the approval of BDFM Publishers. Analogue material 
must be claimed within 30 days, after which no responsibility will 
be accepted for loss or damage to such material. Digital material 
can be retrieved up to three months from last date of publication.

16. 	 Space orders for advertisements appearing in BDFM Publishers’ 
publications are accepted subject to the additional conditions 
shown on the applicable tariff card.  Publications will be accepted 
once production of the publication has commenced.

17. 	 No changes to advertisements appearing in BDFM Publishers’ 
publications will be accepted once production of the  publication 
has commenced.

18. 	 If any amount due and payable by the advertiser is not paid within 
the agreed term, the advertiser shall be liable for interest at the 
maximum rate permitted by law from time  to time, including, 
without limiting the generality thereof, The Usury Act No. 73 of 
1968, and the Credit Agreement Act No. 75 of 1980 as amended. 
Such interest shall be calculated and paid monthly in advance, 
provided that if the interest is not paid as aforesaid, the interest 
shall be added to the principal sum and the whole amount shall 
form the principal debt which shall bear interest as aforesaid.

19. 	 In the event of BDFM Publishers instructing attorneys to collect 
from the advertiser an amount owing to BDFM Publishers, the 
advertiser agrees to pay all costs on the scale as between attorney 
and own client, including collection charges.

20. 	 No relaxation or indulgence granted to the advertiser by BDFM 
Publishers, at any time, shall be deemed to be a waiver of any of 
BDFM Publishers’ rights in terms hereof and such relaxation or  
indulgence shall not be deemed a novation of any of the terms 
and conditions set out herein, or create any estoppel against 
BDFM Publishers.

21. 	 Any agreement purporting to vary the terms of these conditions 
or any consensual cancellation shall not be valid unless reduced 
to writing and signed by both the advertiser and BDFM Publishers.� 

TERMS AND CONDITIONS


