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Basic Rate VAT at 14% Rate incl. VAT
p.s.c.cm
Black & White R 145.00 R 20.30 R 165.30
Black & White + 1 Spot Colour R 162.00 R 22.68 R 184.68
Full Colour R 193.00 R 27.02 R 220.02
54 x 10 - Full Page
Black & White R 78,300.00 R 10,962.00 R 89,262.00
Black & White + 1 Spot Colour R 87,480.00 R 12,247.20 R 99,727.20
Full Colour R 104,220.00 R 14,590.80 R 118,810.80
39x7
Black & White R 39,585.00 R 5,541.90 R 45,126.90
Black & White + 1 Spot Colour R 44,226.00 R 6,191.00 R 50,417.64
Full Colour R 52,689.00 R 7,376.46 R 60,065.46
27 x5
Black & White R 19,575.00 R 2,740.50 R 22,315.50
Black & White + 1 Spot Colour R 21,870.00 R 3,061.80 R 24,931.80
Full Colour R 26,055.00 R 3,647.70 R 29,702.70
ALT*SPECIALS
Basic Rates AltX Rates Comments

PRELISTING STATEMENTS ps.ccm ps.ccm
Black & White R 145.00 R 123.00 . . e
Full Colour R 19300 R 16300 }Va//d ONLY if publishing in both BD and FM
FINANCIAL RESULTS
Black & White R 145.00 R 130.00 . . e
Full Colour R 193.00 R 173.00 }Vahd ONLY if publishing in both BD and FM
CORPORATE ANNOUNCEMENTS
EEICEE‘I;/YJ?“Q E 133:88 E }gggg }Valid ONLY ifeither Prelisting or Results were published in both BD and FM

* Alt*Rates will only apply if requested and validated when booking the advert. Rates cannot be adjusted after publication.

Rates include agency commission

Business Day Financial Advertising has changed the rules of the print business
specifically to meet the needs of the business community. The paper chosen as the most
credible source of business information is able to respond proactively to business needs:
accommodating late bookings, and waiting until the markets have closed before receiving
material. Strict professionalism governs this process, and bookings do not reference the
listed company to ensure strict compliance with JSE requirements.

In addition, Financial Advertising in Business Day is recognized as a pivotal part of responsi-

ble triple-bottom-line communication. Financial reporting, corporate action announce-
ments and social responsibility messages printed in Business Day reach an audience that
includes business leaders, analysts and peer groups, in short, stake

holders in general.

Financial results announcements fulfill not only statutory requirements, but offer an

opportunity to present a complete corporate snapshot to the investing community, while
for companies listed on AltX or on foreign exchanges or when there are no

ADVERTISING CONTACTS

statutory requirements, publishing abridged or highlight versions of results is often used
as an effective means to achieve responsible investor communication.

The link between ongoing, visible investor communication and the cost of capital has
never before been as important in the business landscape. Good corporate governance,
effectively communicated by means of transparent and timeous communication, can dra-
matically affect the value of a business. Research has proven that investors pay a premium
for companies with good governance. Although there are legal requirements to advertise,
responsible communication in Business Day offers the opportunity to

realize a return on the investment, by reaching a decision-making audience that has spend-
ing power.

Manager - Investor Relations
Financial Advertising Booking Co-ordinator

Rose Masenya
Pride Rambau

e-mail: masenyar@bdfm.co.za Tel: (011)280-5075 Cell: 084 736 5296

e-mail: rambaur@bdfm.co.za  Tel:(011) 280-3513 Cell: 071 604 3122
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TERMS AND CONDITIONS

1. Advertisements are only accepted for publication in Business Day,
or any other publications owned or published by BDFM Publishers
subject to the following conditions:

a. BDFM Publishers reserves the right to withhold any
advertisement from publication and to cancel any advertisement
order that has been accepted.

b. BDFM Publishers will not be liable to the advertiser or to any
other person for any loss or damages of any nature whatsoever,
including indirect or consequential damages or any loss of profit
or special damages of any nature whatsoever and whether in the
contemplation of the parties or not, which the advertiser or any
other person may suffer as a result of BDFM Publishers’ failure to
publish, or publication on dates other than those specified by the
advertiser, or any other errors of any kind.

c. Telephonicinstructions must in all cases be confirmed in writing
by the advertiser.

2. Every precaution is taken to ensure the correct printing and inser-
tion of all advertisements, but BDFM Publishers will not be held
liable for any inaccuracies or omissions or for any consequence
arising there from.

3. BDFM Publishers reserves the right to edit or revise, or to reject,
even after acceptance for publication, any advertisement deemed
to be untruthful or objectionable in subject matter or wording, or
unsuitable for any other reason, whether space for the advertise-
ment has been booked in advance under order or not.

4. BDFM Publishers reserves the right to suspend an issue on any day
and increase or decrease the usual number of editions without
notice.

5. Space is sold to advertisers for the purpose of making announce-

ments concerning their own business and may not be used for
attacking or making invidious comparisons with other advertisers,
firms, institutions or persons.

6. Advertisement orders are not accepted subject to write-up space
or editorial coverage being given.

7. All cancellations by the customer must be in writing.

8. Advertisement orders are not accepted for periods longer than 12
months.

9. All orders are subject to space being available and shall lapse if the

firstinsertion under order is not made within three months of the
order, or if there is a period of more than three months between
insertions.

10. The full name, street address, telephone and fax number of the
advertiser must be included in advertisements asking for money
or stamps to be sent to the newspaper or box number.

1. When new rates are announced, contract advertisers will be
protected at their contract rates for 45 days after the announced
date of the new rate. The balance of the order will be subject to
the new rates. The advertiser may cancel his contract on the date
the new or higher rate becomes effective. Such cancellation must
be in writing.

12. A 50% cancellation fee will be incurred for any special positions
bookings cancelled within 30 days of publication.

13. Approved accounts are payable within 30 days from date of
statement, otherwise orders must be prepaid. Cash payments are
required three working days prior to pprint date for non-account
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holders. However, in the case of pre-printed
special projects, cash is required 14 days prior to publication.

Material deadline is 2 (TWO) days prior to print date for all
BDFM publications.

Any advertising order shall be subject to the conditions stated
herein unless specifically varied by BDFM Publishers in writing
and these conditions shall at all times take precedence over

any terms, conditions or stipulations contained in any of the
advertiser’s documentation as may be in conflict herewith. Should
the advertiser in any way purport to attach any conditions which
vary, amend or are in conflict with the conditions set forth herein
then, notwithstanding anything to the contrary stipulated by the
advertiser, the conditions set forth herein shall prevail and be of
full force and effect unless specifically varied by BDFM Publish-
ers in writing with specific reference to the advertiser’s contrary
documentation.

ACCEPTANCE AND COPY: If material is received too late for
publication, the space reserved will be charged for. Copy must
conform to all PRINT MEDIA ASSOCIATION requirements for the
acceptance of advertisements. Digital material must conform to
the material specifications of Avusa Media. A full and separate
copy can be obtained on the Business Day web site - www.
financialmail.co.za. The general typography of advertisements is
subject to the approval of BDFM Publishers. Analogue material
must be claimed within 30 days, after which no responsibility will
be accepted for loss or damage to such material. Digital material
can be retrieved up to three months from last date of publication.

Space orders for advertisements appearing in BDFM Publishers’
publications are accepted subject to the additional conditions
shown on the applicable tariff card. Publications will be accepted
once production of the publication has commenced.

No changes to advertisements appearing in BDFM Publishers’
publications will be accepted once production of the publication
has commenced.

If any amount due and payable by the advertiser is not paid within
the agreed term, the advertiser shall be liable for interest at the
maximum rate permitted by law from time to time, including,
without limiting the generality thereof, The Usury Act No. 73 of
1968, and the Credit Agreement Act No. 75 of 1980 as amended.
Such interest shall be calculated and paid monthly in advance,
provided that if the interest is not paid as aforesaid, the interest
shall be added to the principal sum and the whole amount shall
form the principal debt which shall bear interest as aforesaid.

In the event of BDFM Publishers instructing attorneys to collect
from the advertiser an amount owing to BDFM Publishers, the
advertiser agrees to pay all costs on the scale as between attorney
and own client, including collection charges.

No relaxation or indulgence granted to the advertiser by BDFM
Publishers, at any time, shall be deemed to be a waiver of any of
BDFM Publishers’ rights in terms hereof and such relaxation or
indulgence shall not be deemed a novation of any of the terms
and conditions set out herein, or create any estoppel against
BDFM Publishers.

Any agreement purporting to vary the terms of these conditions
or any consensual cancellation shall not be valid unless reduced
to writing and signed by both the advertiser and BDFM Publishers.
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